RWG In-Person
Meeting

28 January 2026




Welcome & Domestics
Gerard Lyden & Angela Brown



RWG inperson meeting

Agenda
Morning session (10-1pm) Afternoon session (2-4pm)
1. Welcome & Domestics (RWG Chairs) 6. Metering Update including
. . A Strategic Metering Programme
2. Steering Group Update (RWG Chairs) A G ViEiE e Bree] s

A Opportunities for RWG (workshop)
7. RWG Good Practice Guides (workshop)

3. SubGroups Update (Sulgroup Chairs)
Coffee/Tea (11am - 11.15am)

8. AOB
4. SubGroupUpdate (Sl r oup Chairs) continued..

5. Market Governance (Strategic Panel and Committee)
recruitment

Lunch and networking (1-2pm)

RWG



Questions

| f you’'d |1 ke to ask
speakers, please log your guestion shdo.

Scan the code using your phone!

Join at

slido.com
#3043 678




28 January 2026

RWG Steering Group
Update

Gerard Lyden
RWG Wholesaler Chair

RWG




RWG Steering Group Update

Focus July-December 2025

Support for subgroup activity
ATwo new subgroups:Bilaterals and Skip Codes
A 10 Active subgroups

Reviewing systems and processes

AUpdated Governance Framework; quarterly sgroup reports
embedded to inform planning, visibility and alignment of activity;
central RWG inbox for queries and support, member and Chair
profiles developed

A SeltAssessment of adherence to RWG Good Practice Guides
Increasing visibility of RWG activity

ARWG webpages, Market Focus, User Forurspeimson meetings
Alnaugural Annual Report

Building connections with key stakeholders

RWG Steering Group

Fallon Wilkinson Gerard Lyden
Retailer Chair Wholesaler Chair

Vacant Angela Brown
Retailer Vice Chair Wholesaler Vice Chair

Adam Boyns
CCW Representative

Adam Richardson Hayley Ali

MOSL Representative Ofwat Representative

RWG



RWG Steering Group Update

Strategic Panel Links RWG Active Sub-groups
@ Access
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RWG Steering Group Update

Strategic Panel - supporting the RWG

A Endorse and support the progression of the
recommendations made by thé/ater Efficiency Sub
groupt F2ff26Ay3 GKS O2y Of dza A 2

A Support for the development of a National Information
Hub as proposed by themart Meter Roll Out Sulgroup.
Thiswould act as a central point for customers to access
clear and consistent information through the smart meter
roll out

A Encourage trading parties to adhere to RWG good practice
guidance to ensure better outcomes for customers and
reduce market frictions

A{ dzLILI2 NI GKS w2DQa NBIjdzSai
to receive continued MOSL support

A Continue to champion the work of the RWG.
RWG




RWGSteering GroupJpdate

Forward Look

A New Good Practice Guides
A Access
A Bilaterals Hub forms
A Drought communications
A Post RF customer refunds

A Potential guide to cover exceptions highlighted in Smart
Meter Roll Out Customer Communications Guide

A Review of existin@WG Good Practice Guides

A Publication and analysis of (sesessedyholesalerand
retailer adherence to RWG good practice guides

A Request for continued support from MOSL 2026/27 MOSL
Business Plan

RWG



https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-guidance
https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fmosl.co.uk%2Fdocuments-publications%2F10178-wholesaler-summary-of-self-assessed-adherence-to-rwg-good-practice-guides-2025%2Ffile&wdOrigin=BROWSELINK
https://mosl.co.uk/documents-publications/10469-mosl-2026-27-business-plan/file
https://mosl.co.uk/documents-publications/10469-mosl-2026-27-business-plan/file

How can you get involved?

A great opportunity to play an active role in shaping activities that
will support the development of the business retail market for
customers and trading parties:

A Join a sulgroup
A Suggest an idea for a sgjooup
A Become the next Retailer Vice Chair!

A To find out more about RWG please emaitj@ mosl.co.uk
or visit theRWG webpage

A Sign up to receivRWG emailsreadMarket Focusengage
with us onsocial media

RWG


mailto:rwg@mosl.co.uk
https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group
https://mosl.co.uk/help/subscribe
https://mosl.co.uk/news-and-events/news/publications/market-focus
https://www.linkedin.com/company/market-operator-services-limited-mosl-/

Sub-Groups Update
SubGroup Chairs

RWG




Bilaterals Sub-group

Sian Forward

RWG
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Bilaterals Sub-group

Purpose

A To develop good practice guide
to promote consistency and
reduce frictions for Bilateral
Hub users and identify any
other areas of improvement

A To input to the scoping and
shaping of further
enhancements to the Bilateral
Hub.

Chair - Noel Bradley

Update/Impact

A Working through the existing
good practice to bring it in line
with Bilateral Hub processes

A Consultation slot for updated
good practice booked in for 4
April 2026

A We have worked through the
OAG enhancement backlog and
identified which changes we
feel should be prioritised

Forward Plan

A Publish good practice guide on
Bilateral Hub processes

A Create supplementary good
practice guide on common
processes e.g. rejections,
deferrals etc

A Scope & shape enhancements
from the OAG backlog and
initiate change requests to
MOSL
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Purpose

A To review previous work (including

Code change proposals, RWG Good
Practice Guides and consultation
responses received as part of the
recent Ofwat consultation on
proposal to mandate retailer
provision of emergency customer
contact details within Customer
Protection Code of Practice (CPCOP)

A To make a recommendation to

develop a pragmatic solution that
works for trading parties and
customers that would enable
customer details to be captured
where practical and shared
appropriately.

Customer Contact Details Sub-group
Chair - Gerard Lyden

Update/Impact

A Continued great level of interest
and support

A Completed review of RFI responses

A Assigned actions to close out last
few areas of uncertainty

A Held initial review with MOSL on
code change proposal

A Discussion with Ofwat about plan
for sensitive customer definition

A Slower progress than planned due
primarily to chair time constraints.

Forward Plan

A Take forward code change proposal

A Customer segmentation with
different requirements
(sensitive, large nosensitive,
Other customers)

A Remove barriers to data
gathering and sharing

A Ensure obligations are
deliverable.



Drought Sub-Group

Martin Pope

RWG




Drought Sub-Group
Co-chairs Martin Pope & Matt Rix

Purpose Update/Impact Forward Plan
To provide: A Group was reactivated in May due to A Monthly ongoing meetings
several wholesalers moving into scheduled in to ensure regular
A a central view to retailers of drought level 1 and progressing water resource and drought level
G6K2t SalFf SNEO RNEP dz through drought levels updates are provided
_ A Wholesalers provided fortnightly (now A Drought Communications Good
A support wholesalers sharing best monthly) water resource and drought Practice Guide currently being
practice and consistency of updates developed. Phased action plan
approach includes:

A Good engagement from both

A a nonrthousehold feed into wider wholesalers, retailers and MOSL x Lessons Learnt Surveffeb
National Drought Group activity A MOSL have updated drought map x Drafting of final GPGMar
shown on its website, wholesalers :
A establishing good practice guides as have updated MOSL with the latest x Consultation on GPG
needs arise. information Mar/Apr

A A working group has been convened x Finalise and publish in May.

to develop a Drought Communications
Good Practice Guide.



Events Sub-group

Mary PorterChorley

RWG




Sub-Group Name Planned/Unplanned Group
Co-Chairs - Mary Porter-Chorley & Lauren Walsh

Purpose

A Standardise the approach for
unplanned and planned events,
including terminology and data
format, and agreement on roles
and responsibilities.

Update/Impact

A Updated Good Practice Guides
for Planned and Unplanned
Events to align with the market
codes.

A ldentify areas for further
improvement e.g. management
of notifications during
planned/unplanned events.

Forward Plan

A Working with MOSL on a possible
audit for FY 202@7 to review the
ability of wholesalers and retailers
to meet their obligations during
unplanned events.

A Feedback pending from the RWG
Steering Group on the recent
updates made to both the
planned/unplanned GPGs
outlining a consistent approach to
the management of templates
and a new glossary.

A Working closely with the
Customer Contact Details sub
group to update the Emergency
Contact Details good practice
guide (TBC).



Tariff Sub-group

James Lancaster

RWG
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Wholesale Tariff Simplification Sub-group
Chair - James Lancaster

Purpose

To investigatehow to simplify the
existingprimary tariff structure in
the businesgetail water market

The subgroup currently has two
active workstreams:

1. Business assessed and RV
tariffs

2. Trade effluent charging.

Update on workstream activity

A The business assessed

workstream is undertaking
analysis to produce a
recommendeccommon
methodology for assessing
volumes of consumptiorbased
on business type and size

A Trade effluent workstream has

been restarted and is working
to summarise for publication
the findings from the Trade
Effluent RFthat concluded in
Autumn 2024 and to inform
next steps.

Forward Plan

A Business assessed consultation

(phase 2on common
methodology for assessing
volumes of consumption and
degree of harmonisation
required by the market is to be
iIssued early in Q1 2025/ .

A Trade effluent RFI summary

report is due for publication in
Q4 202526. Next steps will
then be considered e.g. further
consultation and/or production
of a good practice guide for
trade effluent charging.



Water Efficiency
Sub-Group

Garry Beaver

RWG.




Water Efficiency Sub-group (1)

Chair - Garry Beaver

Purpose

A The Water Efficiency
Subgroup oversees the
development and
delivery of an industry
led water efficiency
action plan, which will
deliver improved levels
of water efficiency in
the business retail
market for the benefit
of all water consumers
and the environment.

Update/Impact

A Water Efficiency reportAssessment of options to incentivise BRM customers to
reduce their consumption

ADEFRA engagement to understand strength of support

ASubgroup to progress with report recommendations around continuous flow
(next slide)

A Continued support for the wider water efficiency campaign.

A Menu for collaboration Development of a document to provide guidance and
options for how trading parties might collaborate to reduce customer demand

ADraft published summer 2025, multiple parties responded with comments.
ASubgroup reviewing work and comments to date.

A Business Demand ODI evidence of collaboration proc&sgpporting this process to
ensure it is as efficient and effective as possible.

AWorking group set up to progress and support.


https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-water-efficiency-sub-group/rwg-water-efficiency-sub-group-documents/10426-incentivising-business-users-to-reduce-water-consumption/file
https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-water-efficiency-sub-group/rwg-water-efficiency-sub-group-documents/10426-incentivising-business-users-to-reduce-water-consumption/file
https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-water-efficiency-sub-group/rwg-water-efficiency-sub-group-documents/8363-rwg-guidance-document-collaboration-on-nhh-water-efficiency-final-draft-120624-1/file
https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-water-efficiency-sub-group/rwg-water-efficiency-sub-group-documents/8363-rwg-guidance-document-collaboration-on-nhh-water-efficiency-final-draft-120624-1/file

Water Efficiency Sub-group (2)

Now

A Continuous flow process optimisation
A Data analysis
A Review options for appropriate incentivisation
A Collaboration with the metering committee

A Menu for collaboration

A Business demand ODI evidence process and
awareness

A Golf coursel/leisure sector data analysis and
guantification of opportunities and options
A Understanding of risks and issues

A Consistent savings measurement model

Next

A*“Understanding of what

A Facilitation of sharing of insight
A Quantification of value against approaches

A Sharing of lessons learnt from smart meter data

A Supporting any work around innovative tariffs and
charges

A Publicfirst report peer review

W


https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-water-efficiency-sub-group/rwg-water-efficiency-sub-group-documents/8363-rwg-guidance-document-collaboration-on-nhh-water-efficiency-final-draft-120624-1/file
https://mosl.co.uk/groups-and-forums/industry-groups-forums/retailer-wholesaler-group/rwg-water-efficiency-sub-group/rwg-water-efficiency-sub-group-documents/8363-rwg-guidance-document-collaboration-on-nhh-water-efficiency-final-draft-120624-1/file
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Access Sub

Neil Presland
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Access Sub-group

Chair - Neil Presland

Purpose

Explore and capture good practice
between Trading Parties in gaining
access to customer premises

Update/Impact

A Consultation on draft Access
Guide Practice Guide published
July 2025

A Review of consultation
responses on draft Access Good
Practice Guide (GPG)

Forward Plan

A Finalise good practice guide
and publish (date tbc) at which
point the subgroup is
anticipated to stand down



Skip Codes Sub-group

Jamie Davies

RWG



Skip Codes Sub-Group

Chair - Jamie Davies

Purpose

A To undertake a review of skip
codes and which ones should go
into CMOS, alongside CPW162.

A To undertake a review to see if
the market code obligation for
meter reading needs to be
adjusted.

A To consider potential good
practice guidance for some skip
scenarios and highlight any
skips/scenarios that do not have
a route to resolution.

Update/Impact

A Input to CPW162 Cyclic Read

Skip Codes code change
(completed January 2026),
specifically defining which skip
codes should be included based
on the existing RWG guidance.

Forward Plan

A Subgroup considering next
steps.



Settlement Sub-group

Fallon Wilkinson

RWG




Settilement Sub-group
Chair - Fallon Wilkinson

Purpose Update/Impact Forward Plan

A To ensure payments are made A RWG put forward a Code A The full RWG Settlement Sub
in all cases where a refund is Change to the Code Change group remains on hold pending
due. within a reasonable Committee (CCC), and this was UKS hT¥gl 0 RSOAaA
timeframe (from wholesalers to recommended for approval in A The aroun will reconvene once
NBGFAEtSNR FyR G2 WdysS® TgbAudAy3d h wehgavegdecisiontoworkonb

A The group had considered a MIF good practice guidanceeither

A To agree a standard process for bid for a market calculator, but to sit alongside the code
payments that fall outside of are no longer taking this OKIl y3S I-aénbgobdd &
the usual settlement process, to T2NBFNR JIAGSY Al practice.
enable customers (and retailers) strategy. _
to receive credits in a timely A The retrospective amendments
manner. This includes) ( A We have setip a subgroup of work may lead to a code change
Deadzoneand (ii) PosRF looking at the retrospective or good practice or both.
NEFdzy Ra & amendments process (scope

change agreed at RWG Steering
Group).



Market Governance

(Strategic Panel and
Committee) recruitment
opportunities

Adam Richardson, MOSL

RWG



Market self -governance

Typical seljovernance and sefegulation mechanisms allow stakeholders
to:

Make the market work better(by enabling changes to market rules, systems and
processes to be raised, refined, prioritised and recommended to the regulator)

Offer assurance to stakeholders that the market is working as it should
(by holding participants to account for performance/compliance)

O Resolve disagreements between participants opining on disputes).

% STRATEGIC PANEL & Committees




@ STRATEGIC PANEL & committees

Market self -governance

Typical sefgjovernance and sefegulation mechanisms allow stakeholders
to:

Make the market work better(by enabling changes to market rules, systems and
processes to be raised, refined, prioritised and recommended to the regulator)

Offer assurance to stakeholders that the market is working as it should
(by holding participants to account for performance/compliance)

O Resolve disagreements between participants opining on disputes).

Trading Party experience and
insight is the cornerstone of
market self-governance.

As Committee Members or as part

Metering MIF Judging
Committee Panel

"

Members- Code % _ Established by Panel to support
of a pool of Alternate Advisory —1— Changesub an mprovement rogarme
Gfoup Groups Established to support its

Established by Panel Committee
operational responsibility to support improvement work




@ STRATEGIC PANEL & committees

Being a member or an alternate member

A Bring your insight and experience Example Membership

A Support norindustry members

The Panel’s
Secretariat team is

there to support.

MOSL provides
analysis and input
to aid committee

decision-making

A Value different views and diverse
membership

A 2dz R2y Qi KI @S G2

Ay 3
A Act impartially

AYSSLI G6KS tlFyStQa {1
and the Code Principles in mind

/\2N\Y\L,|A

A Shape the market.

m Wholesaler = Retailer = Customer = Independent




<JG 8CPGNvU UVTCVGI

@ Value Creation

Customers of all sizes, geographies and sectors have a
diverse choice of services and market participants
actively compete and innovate to meet changing

customer, social and environmental needs at a fair price.

Company Boards are actively engaged in creating value.

{2 Customer Service Excellence

Customers buy products and services that meet their
expectations in terms of time, cost and quality. The
market delivers recognised best practice in customer
service.

2 Water Efficiency is Core

Water efficiencyis embedded as core to business across
the market. Market participants enable customers to
understand their consumption of water and wastewater
services and to use resources efficiently.

@ STRATEGIC PANEL & committees

KE RTK

M Ac Primary Principle w RC

The market codes shall be
maintained, operated and
developed in a manner that
best seeks to protect and
promote the interests of,
and participation by, existing
and future non-household

[& Continued development and

C sustainment of an effective
’ market

Seamless Non-Household
WA, Customer experience

Resilience

-, :
%() Transparency and clarity

K I K Proportionality

customers

i
] Non-Discrimination

Simple, cost effective and secure
(WRC)

Market Led (MAC)

To support Innovation (MAC)




% STRATEGIC PANEL & Committees

Strategic Panel & Committee vacancies

Applications open _|_Applications close

1 x retailer member

Code Change Committee : 21 January 2026 30 January 2026
1 X retailer alternate member
Performance _Assurance .1 X wholesaler member 21 January 2026 16 February 2026
Committee Retailer and wholesaler alternates
Disputes Committee s lEEL S LI 21 January 2026 16 February 2026
1 x wholesaler member
Metering Committee 2SS el 21 January 2026 16 February 2026
5 x wholesaler members
CMOS Parameters 3 X retailer members 2 February 2026 13 February 2026

Working Group

If you are interested in applying for a committee or sub-group vacancy, please complete a Nomination Form on the MOSL website and forward a copy
of your current CV to panel.secretariat@mosl.co.uk. For full information, visit the Strategic Panel and Committee Vacancies webpage.



https://mosl.co.uk/groups-and-forums/panel-committees-and-sub-groups/code-change-committee
https://mosl.co.uk/groups-and-forums/panel-committees-and-sub-groups/performance-assurance-committee
https://mosl.co.uk/groups-and-forums/panel-committees-and-sub-groups/performance-assurance-committee
https://mosl.co.uk/groups-and-forums/panel-committees-and-sub-groups/disputes-committee
https://mosl.co.uk/groups-and-forums/panel-committees-and-sub-groups/metering-committee
https://forms.office.com/r/Knm2vVvQPN
mailto:panel.secretariat@mosl.co.uk
https://mosl.co.uk/groups-and-forums/committee-nominations
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Lunch & Networking

RWG



Strategic Metering
Programme and Smart
Meter Read Hub Update

Chris Dawson, MOSL




@ STRATEGIC PANEL & committees

Agenda

A Business case and key objectives

A Benefits of the Hub

A Sharing meter reads now vs with the Hub
A Programme delivery update

A User Agreement

A Working Group

A Questions




@ STRATEGIC PANEL & committees

Business case and key objectives

A Wholesalers are rolling out smart metering to nearly Objective 1:

800,000 business customers in AMP8 To enablesmart meter data to be

A Sharing granular meter read data between wholesalers FRlEESEESINACIIEEIT
. . . : confidentially, securelhyand
and retailers key to realising smart metering benefits Consistenﬂyge

retailers

tween wholesalers to

A { G NI G S 3 Nationdl MefeBniy Steateggoted lack
of consistent approach and risk of inefficiencies

A Panel asked MOSL, working with Metering Committee, RSOV

to consider options and develop business case To provide arefficient way of
enabling reads to be submitte

ol
A Full Business Caspproved in June 2025; CGI appointed FEVIOSa-S\N IR YRR g Y

: ; LINE 2 TSRQ U2
delivery partner in August 2025 volumes

A Hub being delivered in two phases: Phase 1 pilot (April)
and Phase 2 to connect Hub to CMOS (December)

*CMOS remains the market system for settlement.


https://mosl.co.uk/document/market-improvement/strategic-metering-programme/key-documents-smr/strategic-programmes/7997-strategic-panel-national-metering-strategy-for-the-nhh-market-1/file
https://mosl.co.uk/document/market-improvement/strategic-metering-programme/key-documents-smr/smart-meter-read-hub/9668-smart-meter-read-hub-full-business-case-approved-11-june-2025/file
https://mosl.co.uk/document/market-improvement/strategic-metering-programme/key-documents-smr/smart-meter-read-hub/9668-smart-meter-read-hub-full-business-case-approved-11-june-2025/file

@ STRATEGIC PANEL & committees

The Hub and its benefits

A The Hub is a central repository that will store Benefits of the Hub:

the granular data produced by smart meters A Reduced cosfor trading parties v~
A Wholesalers enter smart meter read data into A Improvedmarket efficiency 7
the Hub; Retailers extratheir O dza @i 2 Y § NJ& QA Avoidance ofnarket friction v
data for business purposes A Lowerbarriers to entry v
A The Hub provides a single, efficient, secure A Improvedspeed of acces® data v~
and consistent way of sharing smart meter A Enhancedustomer service v~
read data between trading parties A Increasedcapacity v
A The Hub logs any changes to meter read data A Control of flowof reads into CMOS «~
and notifies the Retailer automatically A Faster, moreccurate settlement
A The Hub enables Wholesalers to share data A Future proofing v

once instead of multiple times




@ STRATEGIC PANEL & committees

Sharing smart meter read data today

A Wholesalers and retailers sharing
meter read data via various methods,
e.g. portals, spreadsheets, etc

A Data sharing covered by individually
negotiated data sharing agreements

A Lack of consistency risks inefficiency
and impacting customer service

A Data sharing methods and agreements
needed for 156 WholesaldRetailer
pairings today and potentially more
by end of AMPS8 in 2030

A The Hub provides a single, consistent
way of sharing smart meter read data,
supported by a single user agreement,
and later, under the Codes.

Multiple data sharing methods and agreements

000000

Wholesaler
Retailer




% STRATEGIC PANEL & Committees

Sharing smart meter reads
during pilot (April 2026) sharing Hicihodd

A Use of Hub is optional during Pilot @,
A Wholesalers can share data via current
methods (A) antbr the Hub(B) during
the pilot
A Interim User Agreement provides Hub
same data protections, GDPR and .
i i inali etalier
commercial confidentiality as today 1 cubmits
A Retailer submits monthly or fainnual *Shared meter read data: — ri"lnqtege(r: I(/?S%
I ilh 1. SPIDID
meter read into CMOS for billing and Y Mt A Ufacturer for billing &
settlement purposes 3. Meter serial number settlement
. ) 4. Wholesaler ID
A Nb: Retailer can only see their 5. Read type
, 6. Meter read . o, —
cust omer s meter r e7.al—|i§i1c:_on4dmﬁio£fla@- | (" 1+ e
Hub, which is limited to eight fields* 8. Dateltime




Sharing smart meter reads
via Hub from December

A Wholesalers required to submit smart
meter read data into the Hub

A Data protections, GDPR and
confidentiality provided by the Codes
(Agreement terminates automatically
and codes cover data shared in pilot)

A Retailer extracts and stores their
granular meter read data from the Hub
as appropriate

A Retailer determines rules for selecting
monthly/bi-annual meter read (default
being most recent readdashed arrow)

A Read is submitted automatically from
Hub into CMOS

% STRATEGIC PANEL & Committees

Hub

Retailer
| . determines

rules for read
submission
to CMOS

CMOS




@ STRATEGIC PANEL & committees

Delivery update

Phase 1: pilot

A Software development completed in December
AcSadAy3a 6AGK WSIENIé | R2
A User Agreement to cover Phase 1 only

A Hub due to go live in April

A Nb: Participation in Phase 1rist code mandated

Phase 2: connection of Hub to CMOS

Requirements gathering in February 2026
Software development and testing Februaftay
Hub due to be connected to CMOS in December

Any coderelated feedback will be fed into the
Working Group to help draft code changes

Code change withandate use of Hub

o Po To Io I»




@ STRATEGIC PANEL & committees

Interim User Agreement

A User Agreement needed to ensure data protection  Recent webinar
and commercial confidentiality during the pilot phase A programme update and playback
A These protections are currently included in individual  of consultation responses

agreements between trading parties A Thursday 22 January;230pm
A Aim is to havene agreement to cover all data sharing A See MOSkvents calendafor link
within the Hub during the pilot to webinar

A Intend for User Agreement to allow trading parties to
do everything they want and need to do now

A User Agreement does not impact the Codes (but
aK2dz RyQi O2yaNY RAOG GK

A MOSL will not have any involvement in commercial _
arrangements between Wholesalers and Retailers A wic 9 March: final agreement

A Consulted on draft agreement in Nov/Dec 2025. A April: pilot phase due to begin

Key dates
é,&YQOFeb: updated draft
A 20 Feb: further comments



https://mosl.co.uk/event/events/smart-meter-read-hub-webinar

Too To

Too o

Working Group
Highlights

Working“Group members:

A
A
A
A

The working group commenced on 5 November to review the code changeg

development

The agenda for the initial meeting coverefl the BAU processiteracting
with the hub, and how this would work from a wholesaler and a retailer
perspective.

The second meeting gave an opportunity to revieporting requirements

Yorkshire Water
Thames Water
Portsmouth Water
Business Stream
Everflow

A Castle
There has been two meetings so far, with the next planned for 11 February.

Early adopters (see over)

A
A

The group has been positively engaged and there have been productive g

discussions

A

A number of items have been added to the backlog for future developmentg

based on the discussions e.g. Noarket meters and additional reporting
views
The next meeting will cover the data architecture of the SMRH
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Anglian Water
United Utilities
Severn Trent
Southern Water
Yorkshire Water
Thames Water
WaterPlus
Business Stream
Water2Business
Waterscan
Wave
Conservaqua
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Questions?
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Smart Meter Roll Out
Sub-group

CoChairs- Sian Forward & Kye Smitl




Smart Meter Roll-Out Sub-group
Chairs - Sian Forward & Kye Smith

Purpose Update/Impact Forward Plan

Document an agreed approach to A Smart Meter Roll Out Customer A Development of a National
customer engagement before, Communications Good Practice Information Hub which would
during and after the NHH smart Guide published 18 September. host consistent information that
meter roll out which clearly sets customers could be signposted
out the role and responsibility of to before, during and after
retailer and wholesaler, with the smart meter installation.

aim of achieving national

consistency to handling the smart A Develop further guidance for
meter roll out. the exceptions identified in the

Smart Meter Roll Out Good
Practice Guides with a focus
on site access and customer
expectations.



Discussion:

Further Opportunities
for RWG Activity in the
Metering Space?

Angela Brown
RWG Wholesaler Vie€hair




RWG good practice
guides (workshop)

Fallon Wilkinson (RWG Retaller C

RWG =




Workshop

Good Practice Guide adherence

A We published wholesaler saiported adherence to good
practice guides i®©ctober 2025

A Retailers have been asked to provide their adherence
information by30 Januaryanticipated for publication by
the end of March 2026

A The Steering Group are doing a review of existing good
practice guides, and this work will inform the priority
order.

RWG
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Wholesaler adherence

Wholesaler Summary of Self-Assessed Adherence to RWG Good Practice Guides 2025

Wholesaler Trading Party
Good Practice Guide Affinity Water Anglian Water Dwr Cymiru Hafren Dyfrdwy| Northumbrian Water | Portsmouth Water | Severn Trent Water | South East Water | South West Water | South Staffs Water | Southem Water | Sutton and East Surry Water | Thames Water | United Utilities | Wessex Water ‘Water
Alignment to Retail Price Control Groups Partial Full Full Full Full Partial Full Full Full Full Partial Partial Full Full Full Partial
Complaints Full Full Full Full Full Full Full Full Full Full Full Full Full Partial Full Full
Data Logging Full Partial Full Full Partial Partial Full Full Full Partial Partial NA Partial Full Full Full
Disconnection Non-Payment Partial Full Full Full Full Full Partial Full Fartial Full Full Partial Full Partial Full Partial
Emergency Contact Details Full Full Full Full Full Full Full Full Full Full Full Full Full Full Full Partial
Fixed meter charges Full Full None Full Full Partial Full None MNone Full MNA NA Full Full Full Partial
Leakage Full None Full Full Full Partial Full Full Full Full Full Partial Full Full Full
Meter Location Free Descriptor Partial None Full Partial Partial Partial Partial Partial Fartial Full Full Partial Full Full Partial
Meter Reading Standards Full Full Full Full Full Full Full Partial Full NA Full Partial Full Full Full
Planned Events Partial Full Full Full Full Full Full Partial Full Full Full Partial Partial Full Full
Return to Sewer Allowances NA Full A Full Full A Full MNA Full NA Full NA Full Full Full
Simplification and Harmonisation of Metered Consumption Bands Full Full None Partial Partial Partial Partial Partial Fartial Full Partial NA Full Full Partial MNA
Standard Skip Codes and Processes Full Partial Full Full MNone Full Full Partial Partial NA MA NA MA Partial MA Partial
Unplanned Events Full Full Full Full Full Full Full Partial Fartial Full Full Partial Full Full Full Full
‘Wholesale Charges Scheme Full Full Full Full Partial Partial Full None Full Full Full Full Full Full Full Full
btz s tharmes
N == — - e e
Businesses and mbond-practice
Severn Trent W

Full Full adherence
Partial Partial adherence
None No adherence

NA Mot applicable (e.g.

it WOC)
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Lower adherence for some GPGs:
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Consumption Bands
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For discussion:
Are there reasons why adherence to these guides is lower?
Is there anything RWG can do to support adherence?

(0p))
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-
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https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fmosl.co.uk%2Fdocument%2Fgroups-and-committees%2Fretailer-wholesaler-group%2Frwg-guidance-1%2F10178-wholesaler-summary-of-self-assessed-adherence-to-rwg-good-practice-guides-2025%2Ffile&wdOrigin=BROWSELINK

Good practice workshop

Retailer adherence

Discussion:

A Are there any questions about how to pEnd?

A Are there any comments on the Good Practice Guides
0KSYaSt@gSaz 0UKIG &2dz2QQ@dS LI O]
adherence?

Retailer responses are due by 30 Janualy

RWG



Before you go...

We' d It ke to know wh
today’ s meeting and
upcoming RWG meetings/events.

Scan the code using your phone!

Join at

slido.com
#3043 678




AOB and Close

RWG
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